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Dear ILAC Members

Some accreditation bodies (ABs) and conformity assessment bodies (CABs) have recognised the value in
using social media to build more meaningful relationships with customers, regulators, communities and
other relevant stakeholders. The ILAC MCC and IAF CMC have put together a simple guide to help ILAC and
IAF members who have a limited awareness of social media or the benefits that it can provide. It draws on
the experience of those members that have established a successful online presence and contains
guidance for avoiding potential pitfalls.
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The guide is published in the members area of the ILAC site https://www.ilac.org/promotion.html.

Kind regards

Annette Dever
ILAC Secretary

ILAC Secretariat

PO Box 7507
Silverwater, NSW 2128
AUSTRALIA

Tel: +61 29736 8374
Fax: +61 2 9736 8373
Email: ilac@nata.com.au
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World Accreditation Day

O June 20H

This e—mail (and any files transmitted with it) is confidential and intended only for the person or
entity to which it is addressed. If you have received this email and you are not the intended
recipient, you must not use, disclose, distribute, copy, print or otherwise disseminate this
information. Please inform the sender immediately by email and then delete this message from
your system.

Any views or opinions presented in this email are solely those of the author and do not
necessarily represent those of NATA.
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